Direct involvement with

Welcome from the Chair
Destination Basingstoke is a small organisation that does big things,
as I hope this summary illustrates. With limited resources, it has earned
a track record of delivering projects on time, to budget and with great
results that have positively impacted on Basingstoke’s reputation –

250

businesses
a year

4,900

Twitter followers @basingstoke

a reputation that matters to anyone with an interest in the area’s future
either as a business or as a resident.
What makes Destination Basingstoke special, is its flexibility and
responsiveness to opportunities and its ability to work with a wide range
of partners, and then to deliver on promise. Over the last 10 years

The estimated value of media PR
increased by 250% in 2017/18
from last year

Destination Basingstoke has earned credibility in the business community
contributing to our future prosperity. We would like to extend a huge
thank you to all those partners that have made it possible.
I hope you will enjoy this summary of key activities in 2017/18 as well as
some facts and figures from the last 10 years that demonstrate, not only
our contribution to the local economy but the excellent return on
investment to all our sponsors and partners.

Jonathan Pender
Chairman, Destination Basingstoke

Every £1 of core sponsorship generated
£5.50 worth of turnover – all invested in
the future of Basingstoke

£160k

Facilitated £160,000
for local charities
since 2010

Building Reputation
Over 10 Years
Destination Basingstoke’s overall vision is to enhance the local, regional
and national image and reputation of Basingstoke as a vibrant place
where good things happen - offering superb quality of life coupled with
quality business opportunities, all based on demonstrable evidence.
2017/18 was the most successful year yet, achieving some of the best
ever results in enhancing the reputation of the area, primarily through
experiential marketing or showcase events. The highlight was the ‘Sitting
with Jane’ project which received international plaudits. This builds on
the reputation gained over the last 10 years to establish and develop
high-profile projects that focus on enhancing the reputation of
Basingstoke. Some of the key projects are highlighted here.
In business terms, Destination Basingstoke increased its turnover by
over a third and achieved its annual budget for the 10th year running,
in spite of challenging conditions, and gained sponsorship from 63
businesses and other organisations within the financial year.
Destination Basingstoke has direct involvement with around 250
businesses each year.

Experiential Marketing
Showcasing Basingstoke to the global community

Basingstoke
Half Marathon
The Basingstoke Half Marathon has become a key event in the town’s calendar and brings together
business, charity, the sporting community and residents. It has consistently got a 97% satisfaction rating
from runners and contributes an estimated £120k to the local economy each year, now in its 9th year this
means the event is close to contributing £1m since it was established. Our main sponsors, Phillips Solicitors,
have been involved with the event since 2011.

97%

satisfaction rating
from Runner’s World

St. Michael’s Hospice, our official charity partner for the half marathon has raised over £25,000 for its cause
over the last 8 years, with more raised independently by runners that support a range of other charities too.
Since it started over 13,000 have entered the race, representing every running club in the area, with nearly
100 volunteers involved, mainly from the sporting community and St. Michaels’ Hospice.
Apart from being a very successful event to showcase the area that is enthusiastically embraced by the
community, it is a key and sustained income stream for Destination Basingstoke.

“Awe inspiring course and run on rails by excellent

“This was my first time at this event and I really

marshals and organisers 2nd year of running this

enjoyed it. The rain held off, the marshals were

race and it gets better. The marshals, the organisers

great and the local support was amazing. Thanks

but most of all the support from the locals (their

to everyone involved in organising the run”

roads we close) is something truly special”.

Raised

£60k

for St. Michael’s Hospice

£1m

contribution to
the local economy

“Brilliantly organised and
great support from
everyone. Thank you so
much for a wonderful day”
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The Inspire Business Awards celebrate the achievements of regional business and they have doubled in size since
Destination Basingstoke took them over in 2010.
They have an established and respected track record in the business community, not just in Basingstoke but across
north Hampshire.
Each year the awards attract involvement and funding from over 25 businesses as sponsors and as well as nearly 200
entries from hundreds of businesses of all types from across the region. The gala awards evening is a prestigious
celebration of business achievements that demonstrate north Hampshire as an environment where entrepreneurship
can thrive. Winners and finalists have the benefit of extensive positive PR and in turn become enthusiastic ambassadors
both for the region and for Destination Basingstoke.
Run by Destination Basingstoke on behalf of the sponsors, the awards programme operates on a not-for-profit basis
from securing sponsorship, managing entries, judging and organising a major event.

92%

Over 90% of guests rate
the Awards as excellent

324 businesses

celebrated as winners or finalists since 2010

“I wanted to congratulate you and your team for an
extremely well organised and executed event last night.
From the perspective of an attendee everything was
carried out in a thoroughly professional way, the guests
on stage were entertaining, the musicians were brilliant,
the food and wine excellent and you managed to keep the
presentation of the awards moving at a perfect pace!
A big ‘well done’ to all concerned at Destination Basingstoke”
Brackenwood Windows, Sponsor

Experiential Marketing
Showcasing Basingstoke to the global community

In 2017, Sitting with Jane was probably the most popular and successful of all
the Jane Austen celebratory events commemorating her life in Hampshire,
attracting wide media coverage, social media engagement and generating an
estimated £1.1m for the local economy. It allowed the Basingstoke area,
perhaps for the first time, to properly be acknowledged worldwide as Jane
Austen’s hometown.
Sitting with Jane was a public art trail that took visitors on a tour of 24
‘BookBenches’, each professionally painted by an artist and located to help tell
the story of Jane Austen through places that had an influence on her life and work.
The project involved over 50 partners and sponsors, and was delivered by
Destination Basingstoke. Social media reach was extensive. Facebook fans
were made up of 30% from the Basingstoke locality, 50% from elsewhere in the
UK with the remaining 20% from overseas (mainly USA and Europe). It is clear
that the event has created a great deal of interest not only among those that
have visited but those that are observing it from afar.

Sitting With Jane increased
turnover by a third in 2017/18

The dedicated web site was visited
by users in 95 different countries
with 5% from the USA, and 87%
from the UK
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“I just wanted to put on record my enormous thanks and congratulations to you and to everyone at
DB for the amazing Sitting with Jane project. It has been a joy throughout, local people have
engaged with it in a way that few of us could have believed possible, it has raised the profile of
Basingstoke nationally and internationally and now raised a huge sum for the Ark. I just wonder
how you could possibly top that!”
Cllr Terri Reid, Deputy Leader, Basingstoke and Deane Borough Council

£75,000
raised for charity

“The art trail situated Basingstoke as an important point on the Austen tourist map, with each bench
functioning as a kind of pin or historical marker for a place Austen either frequented or to which she
had some connection. The twenty-four benches were purposely placed in sites in which Austen lived
and visited to highlight her relationship with these places. While fans could venture to Steventon,
Chawton, and Winchester to find a book bench, the majority of the benches were located in spaces likely
lesser known to Austen aficionados, such as parks, gardens, museums, stores, and even a hotel in the
Basingstoke area. Each site told a story about Austen and the location, thus commemorating one of
the world’s most famous authors as a local girl.”
Misty Krueger, The Jane Austen Society of North America

2.3m people reached through the
Sitting With Jane social media campaign
#sittingwithjane impressions 7.3m
1,700 images uploaded to the app

The app was downloaded 2,500 times and recorded 20,000
visits to individual BookBenches. The fact that it is such a visual
project has meant that it could be enjoyed even if not physically
visited, which has helped in improving the profile of the area.
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The Place to be Proud of awards are in their 15th year, and are a celebration of people, projects and
organisations that contribute to our community.
Destination Basingstoke has been managing the awards since 2009 as a means to engage with residents
and businesses and showcasing and recognising the supportive community around us. The awards not only
thank those that make a contribution to the area’s quality of life but it stimulates civic pride, generates a
wonderful atmosphere on the night and long term, as well as providing a platform for local groups to
perform. For Destination Basingstoke it is an effective tool for promoting the assets of Basingstoke and
creating loyal ambassadors.
The awards attract nominations from a very wide range of voluntary organisations, charities and projects as
well as individuals. The awards are entirely sponsored by local businesses and organisations with a strong
community focus, the different categories allow them to specifically show their support for different parts of
the community – be it in youth, health care or volunteering.

£100k
raised in sponsorship
since 2009

900

entries since 2009

Experiential Marketing
Showcasing Basingstoke to the global community

Festival 5k
The Festival 5k race is a popular race established by Destination
Basingstoke in 2013 as the first UKA licenced race course that goes
through an indoor shopping centre.
It is an unusual way to promote the town centre, bring new visitors to the
area and for those familiar with Basingstoke town centre already, give
them a new take on it. This quirky approach has proved very popular and
the race has sold out every year and it has been effective in working with
local initiatives to unite different parts of the town centre and market it as
a whole.
The race has attracted headline sponsorship from Croudace Homes
reaching their target audience for promoting a new residential
development.
The event has been very effective in showcasing the town centre and has
been the catalyst to partnership working with more town centre based
businesses.

over

2000

people have run through
Festival Place since 2013

“I believe a purpose of the
event was to promote
Basingstoke, and it has
worked because I haven’t
been into its town centre
for many years and having
seen Festival Place today we
were impressed and may
well visit again soon.“

Creating Ambassadors
for Basingstoke
Destination Basingstoke’s work to enhance the reputation of the
Basingstoke area has taken many forms over the years, starting out mainly
as a web based information resource. Projects have ranged from the
popular ‘Perk’ employee benefits card to organising Enterprise M3’s first
conference, conducting orientation tours for new nurses at the hospital,
developing visitor itineraries, supporting the Basingstoke Sports Awards as
well as organising the first food festival for the Top of the Town and a major
business exhibition that attracted 1,000 delegates. In addition, Destination
Basingstoke manages roundabout sponsorship, marketing for Basingstoke
Leisure Park and works with all the town centre’s organisations to ensure
co-ordinated marketing and promotion, alongside the showcase events
featured in the previous pages.
Destination Basingstoke has held 7 Ambassador meetings since 2011,
the first of these provided a springboard for the campaign to establish
Enterprise M3. Since then, occasional meetings have brought together
influential business people in a range of unusual settings from Bombay
Sapphire’s gin distillery, to iFly’s skydiving centre and Vitacress’s watercress
beds as well as a range of other business venues offering an insight into
some of the major businesses in the area.

“Just a quick note to you and the broader
DB team for another Excellent Basingstoke
Ambassadors event. Genuinely interesting
and informative”,
Steve Shaw, The Purple Agency

“It really was fantastic to continue to hear
how well things are going in Basingstoke.
The efforts of people like yourself truly
make in my opinion Basingstoke a special
place. I have told so many people about
the event because I am truly proud of what
is happening in the town.”
Dave Rushbrook, Barclays
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The Next Big Thing
Building on the success of ‘Sitting With Jane’, this ambitious and creative
project is in the development stages. The vision is to create an art installation
that becomes an iconic landmark for the town, composed of 11 huge letters
that make up the word ‘BASINGSTOKE’, each letter will be designed and
painted by a local artist in a theme that reflects Basingstoke’s past, present
or future encapsulating the essence of the town and its heritage.
Sponsorship of a number of the letters is already committed and work
is underway with local artists to ensure the designs do, quite literally,
tell Basingstoke’s untold story, letter by letter.
Once completed, the art installation will be located in a high footfall location
and will become a magnet for visitors and residents.
Like all Destination Basingstoke projects, it’s success will be dependent on
partnership, already it is capturing the imagination of both the residents
and the business community. Please get in touch if you are interested in
sponsorship or just finding out more.

Consistent and
Committed Team
Destination Basingstoke has a staff of 4 (2.75 FTJE), and has had no staff
turnover in 10 years. The team have 120 years of experience of living
and working in Basingstoke between them, as well as a wealth of proven
skills. Their personal loyalty and passion for the town is one of the most
difficult features of the organisation to quantify, but one of its key
reasons for success to date.
Our board is made up of representatives from our core sponsors who
share our vision to put Basingstoke on the map for all the right reasons.
They would be pleased to speak to you about why they support
Destination Basingstoke, contact us on 01256 461167 and we can put
you in touch.
The team, pictured opposite, are (from left to right) Jane Staff, Nina Muir,
Kathryn Nield, Felicity Edwards.

Current Core sponsors

Destination Basingstoke is proud to have worked with a wide range of
businesses over the years including De La Rue, Eli Lilly, Brackenwood Windows, Sony,
Mars Drinks, Newbury Building Society, Q Hotels, Fyffes, Fluor, Sainsbury’s, Bovis Homes,
Herrington Carmichael, Chineham Park, Muse Development, VIVID and The Purple Agency.

They are just a tiny sample of the hundreds of businesses and organisations
that have supported Destination Basingstoke’s work.

Enormous thanks are due to every organisation that has supported Destination Basingstoke’s
work to enhance the reputation of our town over the last 10 years.

We hope this report will inspire you to get involved too.

If you would like to get involved in one of our projects or find out more about Destination Basingstoke call 01256 461167 or email jane.staff@destinationbasingstoke.co.uk
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